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General Principles of Marking 

1. The answers given in this marking scheme are 'suggestions'only. Other relevant answers will also be

accepted.

2. Where the number of points required is specified in a question, markers will mark the first listed points up to

the number required, and cross out other points as'excess'.

3. Essay questions require a discussion of the different aspects involved and a maximum mark is set for each

point given in the marking scheme.

4. The general guidelines for points which are awarded O to 4 marks each are as follows:

Omark 

1 mark 

2 marks 

3 to 4 marks 

irrelevant or ambiguous answers 

relevant phrases containing key words that answer the question 

a relevant point or answer with a brief explanation of the concept/key words stated 

a relevant point or answer elaborated with illustration of how it is related to the given 
scenario 

SECTION A 

QUESTION I 

Indirect compensation: 

benefits other than normal wages and salaries 
Purposes: 

enhance employees' senses of belongings 

retain employees 

attract high calibre employees 
(2 marks for each relevant purpose, max. 4 marks) 

Marks 

2 

4 

6 marks 

QUESTION2 

Essential elements: 

。ffer: the buyer offers to buy a product under certain terms 

acceptance: the seller accepts the offer 

consideration: the buyer receives the product and the seller receives the agreed terms 
(2 marks for each relevant element, max. 6 marks) 

6

6 marks 

43 
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SECTIONB 

QUESTION6 

(a) (i) At the EOQ, the total inventory cost (i.e. ordering cost and carrying cost) is minimal 
among all possible quantities. 

(ii) 

= 200 dozens 

dozens 

(b) Ways:

buy and deposit Euro 

buy forward contracts on Euro 

buy call options of Euro 

buy futures on Euro 
(2 marks for each relevant way, max. 4 marks) 

(c) Marketing concept:

A business should analyse the needs of its customers and take appropriate measures to 

satisfy those needs in order to make profit. 

Platine should investigate the taste and preferences of its customers and offer the menu 

items that meet their needs. 

(d) Steps:

stimulus: e.g. read an advertisement in a food magazine 

need/problem awareness: e.g. feel hungry 

information search: e.g. obtain information from personal sources (e.g. family or friends) 

or commercial sources (e.g. advertisements on magazine or website) 

development of alternatives: e.g. choose several restaurants 

evaluation of alternatives: e.g. compare Platine with other restaurants 
(2 marks for each relevant step, max. 6 marks) 

(e) Ways:

price: e.g. competition-based pricing / price differentiation 

promotion: e.g. advertisement I waiter's recommendations 

place: e.g. take away service / longer service hours 
(2 marks for each relevant way, max. 6 marks) 

Marks 

3

4

2
 

6

6

24 marks 
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